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More Prop 65 Changes Could be Coming
President’s
Message
Like you, we’re rapidly seeing many
posi ve changes happening all around
us. Spring temBrian Gersten
peratures are rising, On Time Supply
Suﬀern, NY
trees are budding,
and the ﬂowers are blooming once
again in most parts of the country.
We’re seeing an increasing number
of people eligible for COVID vaccines
ﬂocking to receive their shots and
trying to get their lives back to some
level of normalcy.
New York State now reports during
the ongoing COVID-19 pandemic,
hospitaliza ons have dropped to
the lowest they’ve been since December 3. The statewide posi vity
rate dropped to 2.79%, the lowest
in a month. New York City’s seven
day average posi vity rate dipped to
3.69%, the lowest since December 2.
Since New York City was the epicenter of COVID cases and deaths a year
ago, this is a dras c turnaround!
Our region con nues to ramp-up its
vaccina on programs by expanding
eligibility and opening new pop-up
sites that bring the COVID-19 vaccine
directly to the communi es hit hardest by the pandemic. However, we
all must put our best foot forward
and stay vigilant to follow the country’s public health guidelines to slow
the spread and get us to the light at
the end of the tunnel. That means
wear your mask, wash your hands
frequently, and maintain social distance. These are small requests that
Con nued on page 5

On March 29, 2021, STAFDA along with
184 other companies and organiza ons
aﬃliated with the Na onal Associa on
of Manufacturers (NAM) ﬁled a pe on
with oﬃcials in California asking the State
to withdraw proposed amendments to
labeling requirements under Proposi on
65. California’s Oﬃce of Environmental
Health Hazard Assessment (OEHHA) has
proposed major changes to the popular
“short-form” Prop 65 warning.
On January 8, 2021, OEHHA issued a proposal to amend Ar cle 6 “Clear and Reasonable Warnings” Sec on 25601. This
Ar cle sets forth “safe harbor” warning
methods, including warnings for consumer product exposures. While the “safe
harbor” warnings are not mandatory,
any manufacturer, distributor, or retailer
that varies from these approved warning
methods invites a private enforcement
ac on.
Ar cle 6 recognizes a “long form” and a
“short-form” warning for consumer products. The short-form warning currently allows businesses to omit the name of the
chemical “known to the State of Califor-

New Members

Please visit the members-only sec on of STAFDA’s website, www.stafda.org, to get detailed
informa on on the following new members:

Distributors
City Supply Company, Inc. – Houston, TX
Wm. Dyck & Sons (1993) Ltd. – Niverville, MB
3 16 Solu ons LLC – Dillon, MT
Associates
Diamond Blades & Core Bits
Paragon Diamond Tools – Jeﬀerson, LA
N95 Respirators, Isola on Gowns
Shawmut Corp. – West Bridgewater, MA
Rep Agent
Bridgeworks Marke ng and Sales – Calgary AB

nia to cause cancer, birth defects, or other reproduc ve harm,” whereas the longform warning must include the name of
one or more chemicals on the Prop 65 list
for which the warning is being given.
Over the past two years, there has been
increased scru ny of the short-form label by OEHHA. The short-form warning
ini ally served as a stop-gap for many
companies struggling to comply with the
sweeping changes to the Prop 65 regulaons that took eﬀect on August 30, 2018.
Since then, as the versa lity of the shortform warning became apparent, there
have been rumblings that OEHHA felt the
short-form warning was being overused.
The proposed changes to the current
short-form warning are signiﬁcant in several ways. For example, the product must
be small enough that the long form of the
warning will not ﬁt on the product or its
packaging. In addi on, the short-form label may only be used on product labels.
It will no longer suﬃce as a “safe harbor”
warning for internet or catalog sales.
The biggest change, however, is that the
short-form warning will now be required
to iden fy one or more of the chemicals
known to cause cancer and/or reproducve harm for which the warning is being
given.
Although Prop 65 does not explicitly require manufacturers to test their products for chemicals on the Prop 65 list,
private enforcers rou nely argue that a
manufacturer should know if a Prop 65 1
chemical is present. Many manufacturers have added a short-form warning so
they would not be required to undertake
an expensive and me-consuming test of
every product batch or lot to iden fy a
speciﬁc chemical among the 900+ chemiCon nued on page 5

Preview of STAFDA’s Orlando Hotels

Get to Know your STAFDA Leadership
In most Trade News issues, STAFDA leadership is proﬁled. This month features STAFDA Manufacturer Liaison
Commi ee member, Bill Sisto, Na onal Sales Manager,
G-Strut, Canton, OH.
What path brought you to this business and how many
years have you been in the industry? I started my career with Allied
Tube & Conduit in 1975 and have served the strut industry in various
capaci es for over 45 years. The last 22 years have been with Gregory
Strut; ﬁrst as a rep, and now working for the company as a Na onal
Sales Manager.
What are you most passionate about professionally? Educa ng and
a rac ng newer genera ons to this great industry of Commercial &
Industrial Sales.
What is your greatest accomplishment in this industry? Mentoring
my two sons to successfully take ownership of our 20-year rep agency.
I’m very proud of how they’ve grown the agency anchored with Gregory Strut.
What part of this business do you enjoy the most? The human interac on side: Visi ng, training, and developing reps and distributors.
What is the current focus of your business? As the industry rapidly
changes, really internalizing and responding to our customers’ evolving needs.
What is your favorite way to spend me when not working? That’s
easy! Being with my wonderful wife of 41 years as we spoil our ﬁve
grandchildren! They all seem to be in a sports mode at the moment. So
we’re now “super-fans” of soccer, Top Gun Cheer & Dance, basketball,
baseball, and volleyball! What a blast to watch them grow!

Update Your 2022 STAFDA Directory Lis ng
STAFDA’s Directory partner, Direct Business Media, has begun emailing all key member contacts their current STAFDA Directory lis ngs.
Members have the opportunity to review and update cri cal informa on such as the key contact, addresses, email, product categories
represented, subcategories, Directory adver sing, and more. By simply
clicking on the update link, you can be sure what is published in the
fall and mailed to all STAFDA members is as accurate as possible. The
changes also will be reﬂected in the members-only sec on of STAFDA’s
website.
Last month, associate members were mailed the adver sing rate informa on for the 2022 STAFDA Directory. This is an economical and targeted method for reaching every distributor member as well as others
within their companies. For more informa on on adver sing, please
contact Chris McClimon at cmcclimon@directbusinessmedia.com or
call 866-214-3223 ext 121.
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STAFDA’s three hotels are all wa
tance to the South Concourse o
ange County Conven on Cente
The Hya and Hilton have walkw
connect to the South Concours
Rosen Centre is directly across t
from the South Concourse. Ge
forma on on each property is
online, but here are the specia
sions the hotels are oﬀering STAFDA a endees this Octo

Hya Regency Orlando: ST
1,000 guest rooms and the r
is $239 S/D and includes sta
ternet connec on. The da
fee is reduced from $30/da
day and includes premium
access, 24-hour ﬁtness cent
25% discount on spa/salon
25% discount on cabana re
recrea onal ac vi es at bo
local calls; incoming/outgoi
and two bo led waters
www.hya .com

Rosen Centre: STAFDA has 350 rooms in its block and
rate is $229 S/D. There is no charge for children under 1

COVID Precau ons for STAFDA/Orla

It’s been well publicized that Florida has less rigorous C
stric ons than North Carolina however, STAFDA’s reloc
Conven on from Charlo e, NC, to Orlando, FL, will a
whatever health guidelines are required this October for
45th Annual Conven on & Trade Show, October 24-26

STAFDA has teamed up with Orlando Health to oﬀer
current, up to date informa on. Orlando Health no ce
posted to STAFDA’s website and include the latest he
cau ons. STAFDA Conven on a endees will also be ab
advantage of Orlando Health’s “virtual visit app” whic
embedded into STAFDA’s Conven on app. If an a en
sick while in Orlando and needs a doctor, they’ll be able
an Orlando Health medical professional virtually for fre
prescrip on is required, it will be sent to the closest ph
Walgreen’s – only a short walk from the Orange County
on Center (OCCC). In addi on to Orlando Health, the O
number of videos on their website addressing COVID-rel
cau ons and safety measures (www.occc.net). STAFD
host conven on hotels have also implemented countle
measures to ensure guest safety. As of April 1, mask m
are s ll in eﬀect in Florida.
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17 and the

Orlando Associate Speaker Named
rate includes comp wi-ﬁ. STAFDA
a endees will receive 10% oﬀ all
restaurant outlets and there are
no resort fees. www.rosencentre.
com
Hilton Orlando: There are 300
rooms in the STAFDA block and
the room rate is $259 S/D. The
rate includes complimentary internet and the ﬁtness center. The
resort fee has been waived, but is
available as an op on for $10/day
to include basic wi-ﬁ on unlimited
devices; 15% discount on hotel
restaurants/lounges; equipment
rental for recrea onal ac vi es;
10% discount on spa services and
merchandise; 25% discount on cabana rentals; and 24 access to
the ﬁtness center. www.thehiltonorlando.com
Housing opens on Monday, June 28, from the members-only
sec on of STAFDA’s website. Reserva ons may be made online
through special weblinks and all three hotels will also accept
phone-in reserva ons. STAFDA rates at all hotels apply three days
before/a er our “oﬃcial” mee ng dates.
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STAFDA will adhere to all safety cues issued by the State of Florida
and Orlando Health. Many of the safeguards STAFDA had in place
for its canceled, in-person 2020 Anaheim Conven on will be used
in Orlando.These include: plexiglass shields at registra on counters; no touch/self check-in for badges; socially distanced meeting rooms and General Session; and hand sani zing sta ons.
There will also be appropriate health safety signage throughout
the OCCC.
For the Trade Show, there will be no aisle carpe ng so STAFDA’s
show contractor, Freeman, can disinfect the hall each night.
Please note — Only the aisles will not be carpeted; exhibitors may
s ll order carpe ng for their booth. Even though trade shows
currently taking place in Orlando are assigning every booth in an
aisle, STAFDA will assign every-other-booth for its inline booth
op ons (a 10x10, 10x20, or 10x30).
As more people are vaccinated and ci zens around the globe take
the necessary health measures to protect themselves, states and
countries are rolling back restric ons without jeopardizing peoples’ health. STAFDA’s Orlando safety plan will also evolve in the
upcoming months to mirror whatever guidelines and recommenda ons are required of the Associa on in October.
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Don Kudlak, president, Aerosmith
Fastening Systems, Indianapolis, IN,
will be the featured Associate Speaker on Monday, October 25 during
STAFDA’s General Session held during
its 45th Annual Conven on & Trade
Show, October 24-26, in Orlando, FL.
He is a fastening industry professional with more
than 30 years of experience. Kudlak began his career
in 1983 introducing builders, tradesmen, and industrial fabricators to the beneﬁts of using pneuma c
nailers, staplers, and ﬁnishing tools over tradi onal
hammer and nail technology.
A er building that business in Florida for 12 years, he
was recruited by ITW (Illinois Tool Works) to head up
a division of their construc on products group working with na onal customers like WW Grainger, MSC
Industrial, Fastenal, and others. As the division was
restructured a er ﬁve years, Kudlak was referred to
one of ITW’s OEM accounts, Aerosmith Fastening
Systems, to be their na onal sales manager. That was
in 2005 and Kudlak is now the company’s President
and minority owner.
Aerosmith is a specialty fastener company that has
grown 500% since 2005 supplying commercial contractors and industrial fabricators unique fasteners
to a ach a variety of products to steel and concrete.
They also supply the RV, Cargo, and U lity trailer
manufacturers and have built professional alliances
with contractor supply distributors that make up
trade organiza ons such as STAFDA.
Kudlak has been awarded one patent and has one
patent pending. As Director of Product Develop during his tenure at Aerosmith, he developed four industry changing fasteners and built Aerosmith into a
mul -dimensional supplier that has scaled to exporting. Aerosmith has distributors based in Australia,
Germany, Canada, and the UK.
Aerosmith recently expanded into the mechanical
and adhesive anchoring marketplace and in less than
three years, one of which being 2020, has managed
to produce annual revenue of over $2 million domescally.
In typical STAFDA tradi on, one of Kudlak’s sons,
Brandon, works for Aerosmith as a regional manager.

Newsworthy Notes

430,000 Construc on Pros Needed
in 2021

In last month’s Trade News, it was wri en that STAFDA and 93
other associa ons pe oned Congress to extend the PPP Extension Act of 2021 which would push out the ﬁling deadline
by two months to May 31. On March 25, the Senate passed
the PPP Extension Act of 2021 (H.R. 1799) by a vote of 92 to 7.
(The House had already passed this legisla on on March 16,
2021.) The addi onal two months now gives businesses extra me to apply for – and the Small Business Administra on
(SBA) to grant – a ﬁrst or second Paycheck Protec on Program
(PPP) loan. President Biden signed the Act into law on March
30.

Last month, the Associated Builders and Contractors (ABC)
reported construc on companies will need to hire 430,000
more workers than they employed in 2020, according to an
analysis of U.S. Bureau of Labor Sta s cs data released on
March 23. The analysis also revealed that every $1 billion in
extra construc on spending generates an average of at least
5,700 construc on jobs.
According to es mates from economic consul ng ﬁrm
Markstein Advisors, construc on spending is likely to reach
$1.45 trillion in 2021, up 1.3% from 2020. Under this scenario, employment demand increases by 430,000 this year
from actual employment of 7,829,000 in 2020. A higher
growth rate scenario could boost the number of addi onal
construc on workers needed in 2021 to nearly one million.

The White House announced the ini al details of the
ﬁrst phase of President Biden’s new infrastructure plan
on March 31. The “American Jobs Plan” also contains the
“Made in America Tax Plan,” which proposes several corporate tax changes to fund infrastructure projects including:
1). Raising the corporate tax rate from 21% to 28%; 2). Raising the global minimum tax for mul na onal corpora ons
to 21%; 3). Elimina ng the TCJA’s foreign derived intangible
income tax provisions; 4). Ending expensing for oﬀshoring
jobs; 5). Crea ng a 15% minimum tax on “book income”;
6). Elimina ng all tax preferences for fossil fuels; and 7). Increasing corporate tax enforcement. The second part of the
infrastructure package is expected to be released some me
this month.

The spread of COVID-19 and eﬀorts to limit its eﬀect on the
popula on had a substan al impact on construc on ac vity
and employment. Ironically, in 2020, nominal (not adjusted
for inﬂa on) construc on spending rose by 4.8% even as
employment fell by 6.3%. Those factors contributed to this
apparent paradox:



In the March 29 Monday Economic Update published by
the Na onal Associa on of Manufacturers (NAM), their
chief economist, Chad Moutray, reported real value-added
outout in the manufacturing sector rose to an annualized
$2.3 trillion in Q4 2020 (expressed in chained 2012 dollars),
the best reading since the all- me high seen one year earlier. In addi on, the value-added output in the durable goods
sector reached an all- me high ($1.3 trillion). Manufacturing accounted for 10.9% of real GDP in the quarter.






The U.S. economy grew at 4.3% at the annual rate in Q4
2020. Real GDP was boosted by business investment, but
consumer spending, par cularly for goods, was held back
by rising COVID-19 cases and renewed restric ons in many
areas.

A spike in building materials and labor costs, which is attributed to shortages and supply chain disrup ons.
A change in the mix of construc on work, with an increase in residen al construc on, a segment that saw
some of the largest price increases due to an up ck
lumber prices.
A reduc on in labor supply encouraged builders to
adopt more labor-saving technology faster than usual.
Improvement in the scheduling and logis cs of building
materials delivery.
Increased use of prefabrica on and modulariza on.
A decrease in the number of smaller, less eﬃcient construc on companies because they went out of business.

ABC issues monthly news releases on construc on-related
economic data and trends, including federal construc on
spending, employment, GDP, the Producer Price Index data,
as well as state-by-state construc on unemployment es mates.

But the U.S. economy is expected to rebound in 2021 as
more Americans get vaccinated and market par cipants
resume some semblance of normalcy in their ac ons. The
current forecast is for 6.8% annual growth in 2021.
STAFDA posts NAM’s Monday Economic Update each Monday morning to the members-only sec on of www.stafda.
org. It can be found under the “Publica ons” tab.
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Prop 65 Con’t. from p. 1

Message Con’t. from p. 1

cals on the Prop 65 list.

truly make a diﬀerence.

Among the new proposed requirements are:

I am proud to say that even in the worst of mes,
good people are willing to step up and do the right
thing. Our company, On Time Supply, was forced
to close its showroom doors on March 28, 2020.
During this shutdown, we made many changes to
our business model in order to serve our customers but the GREAT news is… We’re planning to reopen our contractor counter and showroom again
on May 1st!







The total surface area of the product label available for consumer informa on is 5 square inches or less, and;
The package shape or size cannot accommodate the full-length
warning described in Sec on 25603(a), and;
The en re warning is printed in a type size no smaller than the
largest type size used for other consumer informa on on the
product. In no case shall the warning appear in a type size smaller than 6-point type.
The short-form warning contains the name of one or more
chemicals known to cause cancer and/or reproduc ve toxicity.
(This informa on will no longer be allowed to be omi ed from
the product Prop 65 warning.)

If these proposed changes take eﬀect, a business that provides a
short-form on a product label nonetheless will be required to provide a long-form warning on a website or in a catalog with the product. This requirement could prove to be problema c downstream
for distributors and retailers who may now be required to generate
their own warning rather than simply passing on the manufacturer’s
warning.
In addi on to STAFDA pe oning the State of California, these
manufacturer members also signed on: Alfa Tools; Ferro Industries; Makita USA; Metabo Corp.; PFERD; Robert Bosch Tool Corp.;
Stanley Black & Decker; TANIS; Weiler Abrasives; and The Wooster
Brush Co.
What does this mean for businesses? Companies will need to take
a cri cal look at their product labels currently using the short-form
warning. They will no longer be allowed to use the short-form warning out of an abundance of cau on. Manufacturers will need to
know what speciﬁc Prop 65 chemicals are in their product(s) to idenfy at least one appropriate chemical in the warning. This does not
necessarily require a company to test all their products, but they will
need to collect the informa on in some fashion — either through
their suppliers or by tes ng — and upda ng packaging and labeling.
If manufacturers are selling their products online and/or in catalogs,
they’ll need to update them to use the long-form warning in addi on
to advising their distributors and retailers to do the same.
If adopted, these amendments would take eﬀect one year a er their
passage. The current short-form warning can con nue to be used
on products manufactured prior to the eﬀec ve date, but proving
a product purchased a er the eﬀec ve date was properly carrying
the short-form warning will be yet another compliance and enforcement defense headache. Given the lead me required to develop
the necessary informa on to design and print new packaging or labeling, the process should be reviewed now.
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We communicated frequently with our staﬀ about
what our feelings were and their thoughts on what
would make it possible to give us a successful reopening. Our staﬀ told us they have had enough of
curbside pickups and let’s get back to normal! So,
what did we all agree on?
1. We all agreed that vaccines were considered to
be the #1 game changer and I am proud to say our
staﬀ is 95% vaccinated at this me (hoping to be
100% by May 1st).
2. Our customer electronic scanning sta on will be
used to monitor temperatures and mask usage before any customer can enter the building.
3. Hand sani zer will be used a er each transacon and all counter areas will be sani zed as well.
With a lot of hard work and a bit of ingenuity, we
managed to make it through the worst disaster I
have ever seen in my 28 years in the STAFDA industry. But because of it, we will all be stronger and
realize we can steer our companies through a crisis
none of us could ever imagine.
Based on many economic reports, our na on’s
economy is in for a big boost the second quarter as
parts of the economy most impacted by the pandemic reopen. Economists are saying we should
see con nued growth of 10% in the second quarter, followed by 9% in the third. That should taper
to 5% by the fourth quarter and then 4% in 2022.
As your STAFDA President, I want to thank you all
for standing strong in such horrible mes the past
year but boy oh boy your future is shining bright!
I can’t wait to see you all in Orlando, Florida, October 24-26, at a well-deserved 2021 STAFDA Conven on & Trade Show!
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